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Journal Notes 14:
Report on August 2014 Event

By Tim Hunt

International transportation issues were at the core of big challenges facing

two ministries that presented to Barnabas members at the summer meeting.

Members also heard an update from our "signature ministry," Today’s Youth

Matter, as well as the keynote presentation by our own member, Nick

Vleisides.

JESUS FILM HARVEST PARTNERS
After dinner, Brian Hellstrom presented for Jesus Film Harvest Partners. (An

aside: Barnabas member Mark Tilton will start his new job in development with

Jesus Film in November). Brian reported that Jesus Film’s biggest need is for

people to carry the equipment into countries around the globe. As technology

has improved, the equipment has changed from a 16-mm projector to a kit

that fits into a small camera bag with the film on an SD card. It’s powered by a

solar panel.

The organization has trained indigenous people and, once people accept Christ,



they are plugged into a partner church. For example, Brian cited Nigeria where

27 churches have been planted with memberships averaging 62 people. The

organization’s reach is so wide that every 45 seconds a decision is made for

Jesus. The average cost of reaching one person is just $3.

The work is dangerous—missionaries sharing the Gospel have been martyred,

but for every person who has died, God has raised up 50 to take their place.

Brian  shared  a  list  of  more  than  50  countries  from  Eurasia  to  Africa  to

Mesoamerica where Jesus Film Harvest Partners has two needs: (1) volunteers

to deliver equipment and (2) donated space in shipping containers.

For information, please see www.jfhp.org.

TRUTH MINISTRIES INTERNATIONAL
Joe Chacko, director of development for Truth Ministries International,

represents this India-based ministry in the United States. Its core activity is

shipping containers of donated goods to India and then distributing them to

support ministries in 28 of the 29 Indian states as well as to Nepal. India has a

population of 1.2 billion and only 2 percent know Jesus.

Truth Ministries operates an orphanage and center for disabled people.  They

also initiate church planting efforts. The budget for the prior year was just

$175,000.

Joe is looking for effective ways to leverage the immense amount of donated

goods, as well as build a board and governance infrastructure in the United

States in order to grow the donor base and number of supporters. Joe is also

looking for a way to reduce shipping costs.



For information, please see www.truthintlusa.org.

KEYNOTE SPEAKER
Nick Vleisides delivered the keynote message and described how his work as a

community chaplain brings him into families when they are in crisis.  When he

ministers to a family in their time of need—often after the unexpected death of

a family member, he looks for a clue about what they believe.

Since he came to the San Ramon Valley eight years ago, he often hears people

say, “We used to go to church.” When the phone rings and he’s called out, it

can become a “sacred moment” when hearts open up in the raw emotion of the

situation. In one instance, the father of a 15-year-old who had committed

suicide, started talking about God and how they used to go to church.

Nick believes each of us is called to be the body of Christ and to “be a chaplain”

in situations where God puts us. If we have built relationships of trust, then

when tragedy occurs, we will be ready to be used by Christ.

Citing San Ramon Valley figures, where only about 10,000 to 15,000 people

know Jesus, that leaves a mission field of 155,000 to be reached.

BRIEF UPDATES:

A task force of Barnabas members helped Old Skool Café in San Francisco with the
purchase of their building when they were faced with losing their lease. The deal
closed in October.

Rev. Al Featherstone, who presented to Barnabas with the concept of using former
offenders to mentor teen-agers in Richmond through employment at a bicycle shop,
updated their plans. They are now investigating indoor farming. Al noted that the
impact of Assembly Bill 109 will be a large number of ex-convicts needing jobs, now
that the Three-Strikes Law has been modified.

Rick McCarthy, who is the head of The Barnabas Group nationally, shared that the
organization now has 800 members who have been engaged with more than 1,400
ministries. There are 11 groups in 9 cities with expansion continuing toward the goal



of 50 groups in 18 cities.

Marilyn Siden, Founder and Executive Director of Today’s Youth Matter, shared a
video that gave us an update on the TYM’s purchase of its own camp near Donner
Summit. They are in contract and scheduled to close in 2015. They are busy planning
how to most effectively utilize the 110-acre site, as well as develop the capital
campaign to fund the purchase and related improvements. A group of Barnabas
members visited the camp for a day last summer. The report on that trip follows.

A number of Barnabas members “went back to summer camp” on July 22 when they
visited Barnabas Group’s “signature ministry,” Today’s Youth Matter, at its new camp
in Soda Springs two miles off Interstate 80.

The ministry has negotiated a purchase agreement with the Boy Scouts’ council,
which has owned the 110-acre parcel for decades. It’s near the Royal Gorge cross-
country ski area in the Donner Summit area.

Thanks to dedicated efforts of volunteers, TYM held its first six weeks of summer
camp on site. Previously, the group had rented campgrounds closer to the Bay Area
to serve young people from Oakland, Richmond and San Jose. The organization
serves young people ages of 8 to 12 in the camping program and offers a



backpacking program for teenagers.

The 25-year-old program matches teen-aged students, often from St. Ignatius High
in San Francisco, on an almost one-to-one basis with campers from difficult
circumstances in the inner cities. Five or six campers share a 18-foot teepee and
prepare all of their meals together. The teepees were pitched on large new platforms
that volunteers constructed in the spring.

Marilyn Siden, the founder and Executive Director, shared that one of the key goals
is to replace some of the negative memories of these kids’ lives with positive ones
from camp.

When Marilyn first engaged with Barnabas about two years ago, she was thinking
that TYM needed additional marketing and outreach to build more awareness.
Managing Partner of SF Bay Area Barnabas, Larry Wiens, suggested what they
really needed was their own camp and that idea became the focus of TYM’s
presentation to Barnabas members. Those discussions eventually led to finding the
greatly under-utilized Scout camp.

Features of the new camp include: easy access off I-80 and grounds well suited to
TYM’s programs. The site is also well away from any housing or commercial
development.  Conservancy land and a Girl Scout camp border most of the parcel.
The site has electrical power, as well as a water supply and a shallow lake that is
ideal for swimming, canoeing and water activities. The site also is large enough that
TYM can decide whether to expand to serve more than the current usage level of
30-42 children per week.

TYM Board Chair Bob Rodde, a Barnabas member, said one of TYM’s priorities is to
develop a master plan for the land in anticipation of a capital campaign to both
purchase the camp and fund additional construction.

In addition to the summer program, TYM also is partnering with Mighty Blaze and
Faith Network of the East Bay to bring Oakland inner-city children to camp. TYM
seeks to host Mighty Blaze and Faith Network young people for not just a few days in
the summer, but all year around. Having access to the TYM camp greatly enhances
the ability of Faith Network and Mighty Blaze to positively influence the young people
they work with. Fifty percent of TYM's clients are in foster care.  TYM is also working
with Bay Area Rescue Mission in Richmond.

The TYM team would welcome members interested in working on the master plan for
the camp, as well as volunteering to clean up the facilities and site on “work
weekends.” Once the master plan is set, TYM will be launching a capital campaign to
raise the $1.2 million purchase price plus the cost of the improvements.
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