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MOVIEGUIDE
Dr.  Ted  Baehr,  founder  of  Movieguide.org,  told  Barnabas  members  at  their  November
meeting about the impact his organization has had on the movie industry.

Baehr founded MovieGuide in 1985 along with the Christian Film and Television Commission
to redeem the media with Biblical principles. He had witnessed the alarming slide into dark
subjects and R-rated movies that took place in the 1960s, after both the protestant and
Catholic film offices closed in Hollywood.

Through  the  commission,  he  works  to  influence  decision-makers  in  the  entertainment
industry by pointing out how they can strengthen their profits by making family-oriented
films.

“We can show the industry that it can make more money by doing good,” he said during his
keynote address.

“Great movies are great stories, well-told, that have a positive world view and are spiritually
uplifting,” he continued.

MovieGuide extends to the full range of media outlets (a magazine, a two-minute TV show, a
five-minute radio show, as well as an internet site). The goal is to help parents and their
children become media literate.

Baehr was uniquely qualified to found the organizations, having successfully worked in the



entertainment industry and as an academic. He holds a Juris Doctor, as well as a doctorate
in humanities, and also has a theological education.

When he launched the organization in 1985, only 6 percent of the movies were aimed at
families and 81 percent were R-rated. By 2008, the family market had grown to 45 percent
and in 2009 only two of the top 25 movies were R-rated.

His organization also holds an annual awards ceremony. It was heartening to learn how his
organization has positively impacted the content of the films that the entertainment industry
produces.

For information or to subscribe to the movie guide, please see www.MOVIEGUIDE.org.

MISSION: PREBORN
Dan Steiner, president of Mission: Preborn, explained that his organization is targeting key

high-abortion states by working with existing crisis pregnancy centers to reduce the number

of abortions and increase the number of souls won for Jesus. Those states are California,

Texas, Florida, New York and Illinois.

He  brings  first-hand  experience  to  the  national  mission  because  he  ran  the  largest

pregnancy center in Indianapolis before founding Mission: Preborn.

The organization provides ultrasound machines to centers and then works with them to write

a strategic plan. When a center has an ultrasound and a pregnant woman sees an image of

her baby, she is twice as likely to carry the baby to term. When Mission: Preborn trains the

staff on how to evangelize the women, nearly 28 percent of the women accept Jesus.

Steiner has targeted Los Angeles County where there are more abortions annually than in all

five boroughs of New York City combined. The Bay Area also is a target where they are

planning (by December 2015) to build  a collaborative made up of  leadership,  staff  and

volunteers from centers in the L.A. area.

One key driver for strategic planning is that the founders of many of these centers have

been working for 25 or more years and there is a crucial need for transition planning, as well

as improving business practices. See www.mpreborn.org/ for additional information.



BRIDGES
The Rev. Jim Milley, executive director and chief catalyst, explained how he saw the church

in  Ethiopia  double  in  five  years  while  he  was  serving  as  a  missionary.  He  returned  to

Southern California after one of his children needed urgent medical care and spent more

than a decade as a pastor at a large Presbyterian church.

He became convinced that the traditional methods of evangelism through members inviting

people to church would not reach the generation that has no experience with organized

religion. He founded Bridges to use missionary tactics, training and metrics to reach people

with the Gospel.

Traditionally  churches are measured by 3Bs (butts  in  seats,  buildings and budget).  The

author would add baptisms, particularly for adult and teenagers.

Tactics for missionaries are quite different: go and move into the neighborhood, join their

groups, learn about them and disciple without worrying about whether they go to worship on

Sunday.

“Right now there are 4,000 churches a year closing and 900 of every 1,000 new startups are

failing,” he said. “Using bi-vocational missionaries, God can use ordinary people to share the

Gospel and disciple people.” That’s what he observed in Ethiopia.

It costs 10 percent—about $4,000 per year—to provide coaching, training, assessment and

the non-profit structure of a bi-vocational missionary in the United States.

Bridges' vision is to grow from 45 leaders to 1,000 by 2021. Milley’s question for Barnabas

Members was how the Bridges organization can be scaled to grow rapidly. More information

is available at www.bridgesus.org/.

PATHLIGHT
Vice-President Keith Cobell described how Pathlight, which focuses on training teachers, has

gained great favor with the Ministry of Education in Belize. They are welcome to bring faith

and prayer into their training. They provide Christ-centered, high-quality training to 100 new

teachers a year in one-week conferences.



The  challenge  is  how  to  reach  many  more  without  substantially  increasing  the  size  of

Pathlight. They have access to all 5,000 teachers in Belize through the education ministry

and their goal is to reach all of them by 2016.

Belize, which is the most ethnically diverse country in Central America, has just 18 percent

of its students graduate from high school.

Currently, Pathlight invests most of its training in teachers in the rural areas. They couple

the  training  with  community  partnerships  through  short-term  mission  trips  to  involve

specific projects that are consistent with a long-range plan.

For more information, please see www.pathlight.org.
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